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INTRODUCTION 

Overview of Soccer Agent
Profession 

An agent may represent players
with little experience and playing in
the lower leagues at amateur, semi-
professional or professional level, or
those playing at the highest levels
of the game. 

Regardless of the level of
experience possessed by a player,
an agent can play a crucial role in
identifying new opportunities for a
client to sign an employment
contract with a club. An agent can
also represent a club to try and
identify a suitable player to
strengthen their squad. 

Check out the illustration for an
overview of the soccer agent
profession and the role played by
agents.

Client 
Player, coach, or club

Appoints licensed agent

Client signs Representation
Agreement with agent

Agent tries to identify
opportunities for Client
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UNDERSTANDING THE ROLE OF A SOCCER AGENT

The Role of Soccer Agents Defined

The role of  a Football / Soccer Agent
is clearly a job that requires specific
skills, as agents provide an important
role in the soccer industry by
representing players, coaches and
clubs. 

Becoming an agent is an attractive
career option as the barriers to enter
the profession are currently
relatively low. Agents do not need to
attend university, college, or
complete any formal education to
obtain a licence to provide services
as a Football Agent worldwide. 

Despite this, agents can potentially
earn large sums of money from the
commissions received for the
services provided to professional
soccer players, coaches and / or clubs
(collectively referred to as ‘an agent’s
clients’).

It is clear from the data available that
it is common for players or clubs to
appoint an agent to represent them
during contract negotiations, the
demand for agents is likely to
increase given the number of players
transfers.

In 2021, there were 17,945
international transfers of male
professional football players.  

This figure does not take into
consideration the domestic transfer
of male players between clubs
belonging to the same national
football association (i.e. a move from
Chelsea to Man United), and the
transfer of female professional
players from one club to another. 

Many players transfer from one club
to another following the opening of a
transfer window. 

The transfer windows are a crucial
period for agents because it is a
period where players who are out of
contract, or those who are searching
for new opportunities, can move to a
new club permanently or on loan. 

Main Responsibilities and Daily Tasks

The main responsibilities of a soccer
agent are providing representation to
players, coaches or clubs  during
contract negotiations to secure a deal. 

These negotiations can involve the
possible transfer of a player from one
club to another, or the renewal
(extension) of a contract with a club, 

This shall mean the agent is
consistently meeting with people in
the world of football and business to
try and find opportunities for his
clients. 
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